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Permasalahan lingkungan yang terjadi di Indonesia menjadi pehatian serius bagi 
masyarakat maupun pemerintah. Kerusakan lingkungan yang terjadi membuat 
beberapa perusahaan terdorong untuk menciptakan produk ramah lingkungan 
seperti perusahaan sepatu Converse. Perusahaan Converse mulai memproduksi 
sepatu Converse seri Renew Canvas yang berbahan dasar material daur ulang dari 
botol bekas plastik. Namun disamping itu, Converse harus berupaya keras dalam 
memproduksi sepatu seri Renew Canvas karena jumlah konsumen menengah 
Indonesia yang masih menjadi mayoritas, sehingga dipercaya tingkat daya beli 
masyarakat rendah terhadap sepatu tersebut. Oleh karena itu dalam penelitian ini 
dilakukan untuk mengetahui pengaruh environmental concern, environmental 
knowledge, attitude, subjective norm, dan perceived behavioural control terhadap 
purchase intention sepatu Converse seri Renew Canvas. 
 
Model teoritis dalam penelitian ini disampaikan dengan 7 hipotesis yang akan diuji 
menggunakan Structural Equation Model dengan software Lisrel v8.8. Sampel 
dalam penelitian ini berjumlah 190 responden, orang yang belum pernah membeli 
sepatu Converse seri Renew Canvas, orang yang mengetahui produk sepatu 
Converse seri Renew Canvas, orang yang mengetahui produk sepatu Converse seri 
Renew Canvas terbuat dari botol plastic, orang yang aktif melakukan kegiatan yang 
bertujuan menjaga lingkungan, orang yang disekitarnya (teman, saudara, keluarga) 
menggunakan produk sepatu Converse seri Renew Canvas, dan orang yang 
memiliki pengeluaran perbulan untuk fashion sebesar Rp 400.000 sampai lebih dari 
Rp 1.500.000. 
 
Hasil penelitian ini menunjukan bahwa terdapat hubungan positif antara 
environmental concern terhadap attitude, environmental knowledge terhadap 
attitude, attitude terhadap purchase intention, dan perceived behavioral control 
terhadap purchase intention. Namun disamping itu terdapat 3 hipotesis yang tidak 
mendukung yaitu environmental concern terhadap purchase intention, 
environmental knowledge terhadap purchase intention, dan subjective norm 
terhadap purchase intention. 
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Environmental problems that occur in Indonesia become a serious concern for the 
community and government. Environmental damage that occurs makes some 
companies are encouraged to create environmentally friendly products such as the 
Converse shoe company. The Converse Company began producing Converse 
Renew Canvas series shoes made from recycled material made from plastic bottles. 
But besides that, Converse must strive to produce the Renew Canvas series of shoes 
because the number of Indonesian middle-class consumers is still the majority, so 
it is believed that people's purchasing power levels are low on these shoes. 
Therefore, in this study conducted to determine the effect of environmental concern, 
environmental knowledge, attitude, subjective norm, and perceived behavioral 
control on the purchase intention of Converse Renew Canvas shoes. 
 
The theoretical model in this study is delivered with 7 hypotheses that will be tested 
using the Structural Equation Model with Lisrel v8.8 software. The sample in this 
study amounted to 190 respondents, people who have never bought a Converse 
Renew Canvas series shoes, people who know the Converse Renew Canvas series 
products, people who know the Converse Renew Canvas series products are made 
of plastic bottles, people who actively carry out activities aimed at protecting the 
environment, those around him (friends, relatives, family) use the Converse Renew 
Canvas series shoes, and those who have monthly expenditure on fashion 
amounting to Rp 400,000 to more than Rp 1,500,000. 
 
The results of this study indicate that there is a positive relationship between 
environmental concern on attitude, environmental knowledge on attitude, attitude 
towards purchase intention, and perceived behavioral control on purchase 
intention. But besides that, there are 3 hypotheses that do not support, namely 
environmental concern about purchase intention, environmental knowledge 
towards purchase intention, and subjective norm towards purchase intention. 
 
Keywords: environmental concern, environmental knowledge, attitude, subjective 




Puji dan syukur penulis panjatkan kepada Allah SWT yang senantiasa 
memberikan rahmat dan karunia serta pernyataan-Nya sehingga peneliti dapat 
menyelesaikan laporan skripsi yang berjudul “Analisis Pengaruh Environmental 
Concern, Environmental Knowledge, Attitude, Subjective Norm Terhadap 
Purchase Intention Telaah: Sepatu Converse Renew Canvas”. Laporan skripsi 
ini dibuat sebagai syarat untuk menyelesaikan pendidikan Strata 1 jurusan 
Manajemen fakultas bisnis dengan mendapatkan gelar Sarjana Ekonomi di 
Universitas Multimedia Nusantara. Selama proses penysusunan skripsi ini penulis 
mendapatkan banyak pengalaman, wawasan, serta pengetahuan tambahan 
mengenai permasalahan yang saat ini sedang terjadi dan mencari tahu cara 
penyelesaiannya. Penulis berharap bahwa skripsi ini dapat memberikan 
pengetahuan dan informasi yang baik bagi para pembacanya. 
Laporan skripsi yang telah disusun oleh peneliti diharapkan dapat 
bermanfaat dan juga Selama proses penyusunan dan penulisan skripsi ini peneliti 
tidak terlepas dari bantuan, dukungan, motivasi dari berbagai pihak dalam 
penyusunannya. Oleh karena itu, penulis mengucapkan terima kasih kepada: 
1. Kepada Allah SWT yang telah memberikan rahmat-Nya serta memberikan 
kesehatan, kesabaran, semangat, dan kemudahan sehingga penulis dapat 
menyeselaikan skripsi dengan baik. 
2. Orang tua penulis yang bernama Hendri Jaya dan Ita Fitria yang telah 
memberikan doa, dukungan dan semangat kepada penulis untuk dapat 
vii 
 
menyelesaikan proses skripsi dengan sebaik-bauknya dan telat pada 
waktunya. 
3. Peneliti berterima kasih kepada rekan-rekan, Randy Aquilla, Ryan Hidayat, 
Didit Ardiansah, Yohanes Andy, Monique Subandi, dan Deyna Dwitama 
yang telah memberikan dukungan dan doa kepada peneliti sehingga mampu 
menyelesaikan laporan skripsi ini dengan baik. 
4. Ibu Nosica Rizkalla, S.E., M.Sc. selaku dosen pembimbing skripsi yang 
telah memberikan bimbingan, arahan, dan saran selama peneliti menyusun 
laporan skripsi. 
5. Bapak Dr. Mohammad Annas, S.Tr.Par., M.M., CSCP selaku Ketua 
Program Studi Manajemen Universitas Multimedia Nusantara yang telah 
memberikan masukan serta menyetujui laporan skripsi ini. 
6. Seluruh dosen Manajemen Universitas Multimedia Nusantara yang telah 
memberikan ilmu pengetahuan kepada penulis selama proses perkuliahan 
berlangsung selama 5 setengah tahun, sehingga seluruh ilmu yang telah 
diberikan dapat digunakan sebagai landasan teori dalam laporan skripsi ini. 
7. Para responden yang telah bersedia meluangkan waktu untuk mengisi 
kuisioner dan bersedia menjadi sumber data dalam penelitian ini.  
8. Kepada teman-teman seperjuangan saat perkuliahan Achmad, Didit, Rizkie, 
Marchellino, dan teman lainnya yang selalu menemani penulis dalam suka 
dan duka dalam menyelesaikan proses perkuliahan, sampai pada akhirnya 
penulis sampai di titik akhir perkuliahan.  






INSPIRING QUOTES ............................................................................................ i 
LEMBAR PENGESAHAN LAPORAN SKRIPSI ............................................. ii 
PERNYATAAN ORISINALITAS SKRIPSI ..................................................... iii 
ABSTRAK ............................................................................................................ iv 
ABSTRACT ........................................................................................................... v 
KATA PENGANTAR .......................................................................................... vi 
DAFTAR ISI ......................................................................................................... ix 
DAFTAR GAMBAR .......................................................................................... xiii 
DAFTAR TABEL ............................................................................................... xv 
DAFTAR GRAFIK ............................................................................................ xvi 
BAB I PENDAHULUAN ...................................................................................... 1 
1.1 Latar Belakang ............................................................................................ 1 
1.2 Rumusan Masalah dan Pertanyaan Penelitian ........................................... 12 
1.3 Tujuan Penelitian ....................................................................................... 15 
1.4 Batasan Penelitian ..................................................................................... 16 
1.5 Manfaat Penelitian ..................................................................................... 16 
1.5.1 Manfaat Akademis ............................................................................. 16 
1.5.2 Manfaat Praktis .................................................................................. 17 
1.6 Sistematika Penulisan ................................................................................ 17 
BAB II LANDASAN TEORI ............................................................................. 19 
2.1 Theory of Planned Behavior ....................................................................... 19 
2.2 Environmental Concern.............................................................................. 20 
2.3 Environmental Knowledge ......................................................................... 22 
2.4 Attitude Toward Behavior .......................................................................... 24 
2.5 Subjective Norm ......................................................................................... 25 
2.6 Perceived Behavioral Control .................................................................... 27 
2.6 Purchase intention ...................................................................................... 28 
2.7 Hubungan Hipotesis ................................................................................... 29 
2.7.1 Hubungan antara Environmental concern dengan Attitude Toward 
Behavior ............................................................................................. 29 
x 
 
2.7.2 Hubungan antara Environmental Knowledge dengan Attitude Toward 
Behavior ............................................................................................. 30 
2.7.3 Hubungan antara Environmental concern dengan Purchase Intention
 ............................................................................................................ 31 
2.7.4 Hubungan antara Environmental Knowledge dengan Purchase 
Intention ............................................................................................. 31 
2.7.5 Hubungan antara Attitude Toward Behavior dengan Purchase 
Intention ............................................................................................. 32 
2.7.6 Hubungan antara Subjective Norm dengan Purchase Intention ......... 32 
2.7.7 Hubungan antara Perceived Behavior Control dengan Purchase 
Intention ............................................................................................. 33 
2.8 Model Penelitian ......................................................................................... 34 
2.9 Penelitian Terdahulu ................................................................................... 34 
BAB III METODOLOGI PENELITIAN ......................................................... 39 
3.1 Gambaran Umum Objek Penelitian ........................................................... 39 
3.2 Jenis dan Desain Penelitian ....................................................................... 41 
3.3 Prosedur Penelitian .................................................................................... 44 
3.4 Ruang Lingkup Penelitian ......................................................................... 45 
3.4.1 Target Populasi ................................................................................... 45 
3.4.2 Sampling Frame.................................................................................. 47 
3.4.3 Sampling Techniques .......................................................................... 47 
3.4.4 Sample Size ......................................................................................... 48 
3.4.5 Sampling Process ................................................................................ 49 
3.5 Periode Penelitian ....................................................................................... 53 
3.6 Definisi Operasional Variabel .................................................................... 54 
3.7 Teknik Analisis ........................................................................................... 69 
3.7.1 Analisis Deskriptif .............................................................................. 69 
3.7.2 Analisis Kuesioner .............................................................................. 69 
3.7.3 Uji Pretest ........................................................................................... 70 
3.7.4 Uji Validitas ........................................................................................ 71 
3.7.5 Uji Reliabilitas .................................................................................... 72 
3.8 Uji Hipotesis ............................................................................................... 73 
xi 
 
3.9 Variabel – variable dalam SEM ................................................................. 74 
3.10 Structural Equetion Model SEM .............................................................. 76 
3.11 Kecocokan Model Pengukuran ................................................................ 77 
3.12 Model Pengukuran (Measurement Model Fit) ......................................... 78 
3.13 Model Keseluruhan (Structural Model Fit) .............................................. 79 
BAB IV  HASIL DAN PEMBAHASAN ........................................................... 83 
4.1 Deskripsi Hasil Penelitian .......................................................................... 83 
4.2 Deskripsi Profil Responden ........................................................................ 85 
4.2.1 Profil Responden Berdasarkan Jenis Kelamin ........................................ 85 
4.2.2 Profil Responden Berdasarkan Usia ................................................... 86 
4.2.3 Profil Responden Berdasarkan Anggaran Bulanan Untuk Belanja 
Fashion ............................................................................................... 87 
4.2.4 Profil Responden Berdasarkan Profesi ............................................... 88 
4.2.5 Profil Responden berdasarkan Domisili ............................................. 89 
4.3 Analisis Deskriptif ...................................................................................... 89 
4.3.1 Environmental Concern ...................................................................... 90 
4.3.2 Environmental Knowledge.................................................................. 91 
4.3.3 Attitude ................................................................................................ 92 
4.3.4 Subjective Norm .................................................................................. 94 
4.3.5 Perceived Behavioral Control ............................................................ 95 
4.3.6 Purchase Intention .............................................................................. 97 
4.4 Uji Instrumen .............................................................................................. 98 
4.4.1 Uji Validitas Pre-test .......................................................................... 98 
4.4.2 Uji Reliabilitas Pre-test .................................................................... 100 
4.5 Structural Equations Model (SEM) ......................................................... 102 
4.6 Pengukuran Laten Variabel Pada SEM .................................................... 102 
4.6.1 Environmental Concern .................................................................... 102 
4.6.2 Environmental Knowledge................................................................ 104 
4.6.3 Attitude .............................................................................................. 105 
4.6.4 Subjective Norm ................................................................................ 107 
4.6.5 Perceived Behavioral Control .......................................................... 108 
4.6.5 Purchase Intention ............................................................................ 109 
xii 
 
4.7 Uji Kecocokan Model .............................................................................. 111 
4.8 Uji Hipotesis ............................................................................................. 112 
4.9 Interprestasi Hasil ..................................................................................... 114 
4.9.1 Pengaruh Environmental Concern terhadap Attitude ....................... 114 
4.9.2 Pengaruh Environmental Knowledge terhadap Attitude ................... 115 
4.9.3 Pengaruh Environmental Concern terhadap Purchase Intention ..... 116 
4.9.4 Pengaruh Environmental Knowledge terhadap Purchase Intention . 117 
4.9.5 Pengaruh Attitude terhadap Purchase Intention ............................... 118 
4.9.6 Pengaruh Subjective Norm terhadap Purchase Intention ................. 118 
4.9.7 Pengaruh Perceived Behavioral Control terhadap purchase intention
 .......................................................................................................... 119 
4.10 Implikasi Manajerial ............................................................................... 120 
4.10.1 Upaya Dalam Meningkatkan Efek Environemental Concern 
Terhadap Attitude ............................................................................. 120 
4.10.2 Upaya dalam meningkatkan efek Environmental Knowledge terhadap 
Attitude ............................................................................................. 122 
4.10.3 Upaya Dalam Meningkatkan Efek Attitude Terhadap Purchase 
Intention ........................................................................................... 123 
4.10.4 Upaya Dalam Meningkatkan Efek Perceived Behavioral Control 
Terhadap Purchase Intention ........................................................... 124 
BAB V KESIMPULAN DAN SARAN ............................................................ 126 
5.1 Kesimpulan ............................................................................................... 126 
5.2 Saran ......................................................................................................... 128 
5.2.1 Saran untuk Perusahaan .................................................................... 128 
5.2.2 Saran untuk Penelitian Selanjutnya .................................................. 129 
DAFTAR PUSTAKA ........................................................................................ 131 




DAFTAR GAMBAR  
Gambar 1.1 Sepuluh Permasalahan Besar Lingkungan di Indonesia ..................... 1 
Gambar 1.2 Infografis Sampah Plastik Indonesia Dalam Angka ........................... 3 
Gambar 1.3 Kontribusi PDB Industri Kulit, Barang dari Kulit, dan Alas Kaki ..... 5 
Gambar 1.4 Tren Sneakers di Indonesia Naik 70% ................................................ 6 
Gambar 1.5 Converse Renew Canvas Berbahan Daur Ulang ................................. 9 
Gambar 1.6 Persentase Belanja Masyarakat Menengah ....................................... 10 
Gambar 2.1 Theory of Planned Behavior ............................................................. 20 
Gambar 2.2 Model Penelitian ............................................................................... 34 
Gambar 3.1 Logo Converse .................................................................................. 39 
Gambar 3.2 Converse Renew Canvas Concept..................................................... 40 
Gambar 3.3 Research Design ................................................................................ 41 
Gambar 3.5 Sample Designing Process ................................................................ 45 
Gambar 3.6 Variabel Eksogen .............................................................................. 75 
Gambar 3.7 Variabel Endogen .............................................................................. 75 
Gambar 3.8 Tahap-tahap melakukak SEM ........................................................... 76 
Gambar 3.9 Rumus Evaluasi Reliabilitas ............................................................. 79 
Gambar 3.10 Measurement Model ........................................................................ 79 
Gambar 3.11 One Tailed Test ............................................................................... 81 
Gambar 3.12 Structural Model Concept ............................................................... 82 
Gambar 4.1 Laten Variabel Environmental Concern ......................................... 103 
Gambar 4.2 Laten Variabel Environmental Concern T-value ............................ 103 
Gambar 4.3 Laten Variabel Environmental Knowledge ..................................... 104 
Gambar 4.4 Laten Variabel Environmental Knowledge T-value ........................ 104 
Gambar 4.5 Laten Variabel variabel laten Attitude ............................................. 105 
Gambar 4.6 Laten Variabel variabel laten Attitude T-value ............................... 106 
Gambar 4.7 Laten Variabel subjective norm....................................................... 107 
Gambar 4.8 laten Variabel subjective norm T-value ........................................... 107 
Gambar 4.9 Laten Variabel Perceived Behavioral Control ................................ 108 
Gambar 4.10 Variabel subjective norm T-value ................................................. 109 
Gambar 4.11 Laten Variabel Purchase Intention ............................................... 110 
xiv 
 
Gambar 4.12 Laten Variabel Purchase Intention T-value .................................. 110 
Gambar 4.13 Path Diagram Model Struktural ....... Error! Bookmark not defined. 
Gambar 4.14 Salah Satu Bentuk Program Mengajak Masyarakat Untuk Peduli 
Terhadap Lingkungan .................................................................... 121 
Gambar 4.15 Illustrasi Informasi Mengenai Lingkungan Agar Konsumen dari 
Mengetahui dan Teredukasi Dari Informasi Tersebut ................... 123 
Gambar 4.16 Illustrasi Bentuk Workshop Pembuatan Mengenai Lingkungan Dan 





Tabel 2.1 Tabel Penelitian Terdahulu ................................................................... 34 
Tabel 3.1 Tabel Operasional ................................................................................. 55 
Tabel 3.2 Syarat Uji Validitas ............................................................................... 71 
Tabel 3.3 Goodnes of Fit ....................................................................................... 78 
Tabel 4.1 Skala Interval ........................................................................................ 90 
Tabel 4.2 Penilaian Responden Terhadap Variabel Environmetnal Concern....... 90 
Tabel 4.3 Penilaian Responden Terhadap Variabel Environmetnal Knowledge .. 91 
Tabel 4.4 Penilaian Responden Terhadap Variabel Attitude ................................ 93 
Tabel 4.5 Penilaian Responden Terhadap Variabel Subjective Norm................... 94 
Tabel 4.6 Penilaian Responden Terhadap Variabel Perceived Beahvioral Control
 .............................................................................................................. 96 
Tabel 4.7 Tabel Uji Validitas Pretest .................................................................... 99 
Tabel 4.8 Tabel Uji Reliabilitas Pretest .............................................................. 100 
Tabel 4.9 Reabilitas Variabel Environmental Concern ...................................... 103 
Tabel 4.10 Reabilitas Variabel Environmental Knowledge ................................ 105 
Tabel 4.11 Reabilitas Variabel Attitude .............................................................. 106 
Tabel 4. 12 Reabilitas Variabel subjective norm ................................................ 108 
Tabel 4.13 Reabilitas Variabel Perceived Behavioral Control ........................... 109 
Tabel 4.14 Reabilitas Variabel Purchase Intention ............................................ 110 
Tabel 4.15 Tabel Goodnes of Fit......................................................................... 111 





Grafik 4.1 Presentase Responden Berdasarkan Jenis Kelamin ............................. 85 
Grafik 4.2 Presentase Responden Berdasarkan Usia ............................................ 86 
Grafik 4.3 Presentase Responden Berdasarkan Anggaran Bulanan Untuk Belanja 
Fashion ................................................................................................. 87 
Grafik 4.4 Presentase Responden Berdasarkan Profesi ........................................ 88 
Grafik 4.5 Jumlah Persentase Domisili ................................................................. 89 
 
 
